Campaign Plan 2025 | Part 1
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16.12.-30.03.  Travel Campaign: Early Bird e

06.01.-0203. WinterSale - ]

2001.-31.03. Rates, Insurances & Finances - ]

2001.-14.02. ValentinesDay ]

1702.-31.03.  shopmate Deals for Everyday Life - ]

24.03.-21.04.  Celebrating Easter, Welcoming Spring ]

31.03.-08.06. Home & Living Spring: Home, Garden, Tech & Entertainment =~~~ ]

0. - 1200, MO S DAy I

000, - 2 UMM L OOKS - ]
12.05. - 24.08.  Outdoor Life: Garden, Camping & OUtdoor FUN - ]
26.05. - 31.08. Travel Campaign: Last MinUte Trips ]
09.06. - 20.07.  shopmate Shopping Days _

Checkout
€/ Charlie


https://www.checkout-charlie.com/de/

Campaign Plan 2025 | Part 2

Jul Aug Sept Oct Nov Dec
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05.05.-2707.  Summerlooks I

12.05. - 24.08. Outdoor Life: Garden, Camping & Outdoor Fun |

26.05.- 31.08.  Travel Campaign: Last Minute Trips I

14.07. - 0709.  Summer. Sun.Sale. I

21.07.-21.09.  Backto School & Back to Business =~~~ I

01.09.-26.10.  Look good, feel better! - ]

08.09.-31.10. ~Home & Living Autumn - let's get cozy at home! -

06.10.- 3011  Rates, Insurances & Finances - ]

3110, - 2311, DealNovember (inkl. Singles’ Day) -

2411 - 0112, Black Week (BF: 28.11.) / Cyber Monday (01.02.) I

i s I i A ]
152, - 3108, Travel Campaign: Barly Bird ]

Checkout
€/ Charlie


https://www.checkout-charlie.com/de/

